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Fulfillment Report 
to Sponsors of Farm Aid 2023 

 
 
 
 
 
 
 
 
 
 
 
 
 

THANK YOU, SPONSORS! 
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Farm Aid 2023 
 

Farm Aid 2023 was held Saturday, September 23rd at Ruoff Music Center in Noblesville, Indiana.  
Turnstile attendance was 19,410 (22,209 tickets sold).  Festivalgoers enjoyed a day of music, 
HOMEGROWN Concessions®, HOMEGROWN Village and sponsor interactions. The 
HOMEGROWN Village was lively as ever with 35 farm and food organizations participating and 6 
skill-shares and demos.  
 
Fans tuned in at home for live music and prerecorded farmer story segments on Circle Network. 
The show was also available on Circle Country via streaming platforms including Roku, Samsung 
TV Plus, Peacock, VIZIO SmartCast, Xumo, Tubi, Redbox and more. Farm Aid 2023 was also live 
streamed via Farm Aid’s YouTube channel and on Farmaid.org and audio broadcast live on 
SiriusXM. 

 

THE ARTISTS | Farm Aid 2023’s lineup featured Farm Aid board members Willie Nelson, 

Neil Young, John Mellencamp, Dave Matthews (with Tim Reynolds), and Margo Price,  Bob Dylan, 
The Jim Irsay Band, Bobby Weir & Wolf Bros featuring The Wolfpack, Nathaniel Rateliff & The 
Night Sweats, Lukas Nelson, Allison Russell, The String Cheese Incident, Particle Kid, Clayton 
Anderson, The Black Opry featuring Lori Rayne, Tylar Bryant and Kyshona, Native Pride 
Productions, and the Wisdom Indian Dancers. 
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THE FESTIVAL | 
 

The event delivered 2,387,514,236+ overall media impressions from print, online & 
broadcast. Farm Aid reached more than 6.6 million fans on social media via X and millions on 
Instagram from announcement through October 11, 2023. 
 
 

EMAIL | Farm Aid shared sponsor name and link with its 

99,333 subscribers.  

 
 

SOCIAL MEDIA |Farm Aid’s social media rallied support for the event and created 

impressions for sponsors. Over 20 million people were reached through Farm Aid’s social media 
platforms.  
 

 
 

 
 
 

 
 
 
 

 
 
 
 

 
 
 
 
 
 
 

2,387,514,236+ 

IMPRESSIONS 

20 Million + 

REACHED VIA 

SOCIAL MEDIA 

 
5 Million Impressions 
2.9 Million Users Reached 
37,082 Followers 

 
614,000 Followers 
142,863 Views 
36:32 Avg Watch Time 

  
hashtag #FarmAid2023 
1,084 Posts 
45,900 Followers 
 

 
156,000 Followers 
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EVENT APP | 

● 78,619 sessions 
● 858,806 Screen Views 
● 10,000+ Users 
● 1,106,771 Total Sponsor Banner Views 
● 227 Patagonia Clicks, 149 Hard Truth, 102 Spindrift Clicks 
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PR | Farm Aid 2023 received significant local, regional, and national media 

coverage. Key sponsors were featured in three press releases. The stories 
promoted the entertainment value of the festival, as well as Farm Aid’s message 
about family farms, climate change and food. Nearly every story about the concert 
included information about HOMEGROWN Concessions®, the HOMEGROWN 
Village and the family farmers in attendance.   
 
BioCycle Article 
 
748+ print/online/broadcast media hits 
 Billboard.com 
 Rolling Stone Online 
 Forbes 
 The Indy Star 
 Indianapolis Business Journal 
  And many more 
 
364+ broadcast hits including: 
 SiriusXM 
 WXIN-TV (Fox) 
 WFBQ-FM (Q95) 
 FOX59/CBS4 
 WFYI-FM (NPR.PBS) 

WTTS-FM 
WRTV-TV (ABC) 
The Daily Journal 
WIBC-FM 
WISH-TV (CW) 

  And many more 
 
 
        
 
 
 
 
 
 
 
 
 
 
                                                                                          
 
 

https://www.biocycle.net/farm-aid-climate-resiliency/
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WEBSITE | Farm Aid’s year-round vehicle for information and connecting with supporters 

and fans garnered 930,269 page views August and September 2023. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
WEB STATS | 

 
930,269 Page views 
232,000 Website users 
Active links to sponsors 
Webcast (on website) views 54,101 

 

WEBCAST | Farm Aid 2023 streamed live Saturday, September 23rd from 11:30 a.m. on 

Farm Aid’s own YouTube channel, FarmAid.org and Circle Network outlets and streaming 
channels beginning at 7 p.m. 
 

● YouTube viewers 67,904 
● FarmAid.org views 54,101 
● Average watch time: 36:32 
● Hours viewed: 87,000 
● 4,537 Chat messages 
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Patagonia Workwear 
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Hard Truth Distilling Co. 
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Spindrift 
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ON SITE - VIP EXPERIENCE | 
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BIG SCREEN VISIBILITY | 
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HOMEGROWN Concessions® | Farm Aid’s own HOMEGROWN Concessions® 

were served throughout the venue, food from family farmers utilizing ecological production 
practices who are paid  a fair price, all served on compostable serviceware. Full menu at this link: 
HOMEGROWN Concessions® Menu 
 
 

 

 

https://www.farmaid.org/wp-content/uploads/2023/09/farm_aid_2023-homegrown_concessions_menu-3030x4330-1.png
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HOMEGROWN CATERING 
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FESTIVALGOER SURVEY |  

 
Sponsors seen at Farm Aid 
Patagonia Workwear 67% 
Hard Truth Distilling Co. 40%   
Spindrift 28% 
   
 
“Likely” or “very likely” to purchase from a Farm Aid 
sponsor 
 83% 
 
Knowledge of HOMEGROWN Concessions at festival 
 YES 93% 
 No 7% 
 
Did you use the event app? 
 YES 82% (68% found it “very useful”) 
 No 18% 
 
Been to a previous Farm Aid concert? 
 First Time 64% 
 2-3 Times 24% 
 4+ Times 12%
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
  

Children in the household: 
 YES  38% 
 No 59% 
Age 
 18-24  1% 
 25-34  4% 
 35-44  29% 
 45-54  29% 
 55-64  23% 
 65+  13% 
 N/A  2% 
Household Income 
 Under 20K 1% 
 20K-49K 5% 
 50K-75K 10% 
 75K-100K 16% 
 100K-150K 23% 
 150K+  27% 
 No Answer 18% 
 
Did you visit HOMEGROWN 
Village? 
 YES 74% 
 No 26% 
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FARM AID 2024 | We’d love to discuss your interests! Contact us! 

 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
FARM AID MISSION | Farm Aid’s mission is to cultivate a vibrant, family farm-centered 

system of agriculture in America. Farm Aid artists and board members Willie Nelson, Neil Young, 
John Mellencamp, Dave Matthews and Margo Price host an annual festival to raise funds to 
support Farm Aid’s work with family farmers and to inspire people to choose family farm food. 
Since 1985, Farm Aid, with the support of the artists who contribute their performances each 
year, has raised more than $70 million to support programs that help farmers thrive, expand the 
reach of the Good Food Movement, take action to change the dominant system of industrial 
agriculture and promote food from family farms. 
 
 

 Additional data and high-resolution files of this report can be found and downloaded at 
www.FarmAid.org/sponsors 

 

For more information please contact:

Glenda Yoder 

Associate Director 

Farm Aid, Inc. 

Glenda@farmaid.org 

(617) 354-2922 

 

 

 

 

 

 

 

Dennis Gorg 

Sponsorship and 

Hospitality 

dennis@imsevents.com 

(314) 441-6250

Photo Credits:   
Scott Streble, Laurie Bonneau, Sabine Carey, Lisa Metzger, Patty O’Brien, Molly Peterson, Anne 
Roberts and DennyG. 

http://www.farmaid.org/sponsors

