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THANK YOU, SPONSORS! 
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to Sponsors of Farm Aid 2020 On the Road 
 
 
 
 
     
 
 
       

 
 
 
 

 
 
 
  
 
 

Farm Aid 2020 On the Road  
 

Farm Aid 2020 On the Road was held Saturday, September 26th 
virtually on FarmAid.org, AXS TV, YouTube and Fans.com.  
 

YouTube streaming viewership was 210,203 views with 1,422,000  
minutes watch time. Fans enjoyed three and a half hours of music,  
inspirational messages and a chance to meet America’s diverse  
family farmers. 
 

THE ARTISTS |The festival featured performances by Farm Aid board members Willie Nelson, John 

Mellencamp, Neil Young and Dave Matthews, as well as Black Pumas, Bonnie Raitt and Boz Scaggs, Brandi 
Carlile, Chris Stapleton, Edie Brickell with Charlie Sexton, Jack Johnson, Jamey Johnson, Jon Batiste, Kelsey 
Waldon, Lukas Nelson & Promise of the Real, Margo Price, Nathaniel Rateliff, Norah Jones, Particle Kid, 
The Record Company, Valerie June, and The War and Treaty. 



 3 

 
THE FESTIVAL | 
 

The event delivered 2 billion overall media impressions from print, 
online & broadcast between 9/1 to 10/14/20. Farm Aid reached more 
than  34.1 million users on social media via Twitter. 
 

EMAIL | Farm Aid shared sponsor name and link with its 93,718 

subscribers.  
Current subscriber list 99,922. 

 
 

SOCIAL MEDIA |Farm Aid’s social media rallied support for 

the event and created impressions for sponsors. More than 159.9 
million impressions were generated through Farm Aid’s social media platforms.  
 
 

 
 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1,974,871,760+ 
IMPRESSIONS 

159.0 Million+ 
REACHED VIA 
SOCIAL MEDIA 
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PR | Farm Aid 2020 On the Road received significant local, regional and national media 

coverage. Sponsors were featured in two press releases. The stories promoted the 
entertainment value of the festival, as well as Farm Aid’s message about family farmers 
and the urgency created by Covid-19, climate change and the need for racial justice.  
 
 

 
1,662+ print/online/press release reprint hits: 
 
 Good Morning America (2 Segments) ABC 
 Billboard Magazine 
 Rolling Stone 
 Today Show (NBC) 
 Late Show with Stephen Colbert (CBS) 
 Yahoo! Entertainment 
 iHeart Radio 
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WEBSITE | Farm Aid’s year-round vehicle for information and connecting with supporters and fans 

garnered 755,175 page views in September and October, 2020. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 WEB STATS | 

 
755,175 Page views 
283,052 Unique visitors 
(September-October, 2020) 
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WEBCAST, STREAMING & BROADCAST | Farm Aid 2020 On the Road streamed 

live Saturday, September 26th from 8pm to 11:30pm eastern on FarmAid.org, Farm Aid’s own 
YouTube channel, Fans.com and simulcast on AXS TV, and Sirius XM. The program was available for 
five consecutive days on Farm Aid’s YouTube channel and FarmAid.org. Additionally, AXS TV may 
rebroadcast for a one-year term. 

 

 More than 166,000 people tuned into watch the show live. 
• Average watch time: 29.3 minutes 
• Hours viewed: 23,700 
• An additional 40,315 people watched the show in the days following the live show on YouTube 

and FarmAid.org 
• 5,250 Chat messages 
• Combined total 210,203 views on YouTube.com watch page 

 
 
          Farm Aid Credits 
 
 
 
 
 
 
 
  

http://youtube.com/
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WEBCAST, STREAMING & BROADCAST BILLBOARDS|   
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ButcherBox | 
 
  

What fans are saying about ButcherBox from 
comments in our post event survey: 
 
• We subscribed to Butcher Box to support a Farm 

Aid-approved vendor for our meat products.  
 

• I do buy from farmer's markets and local farms 
whenever possible, but after the show I also 
signed up for Butcher Box. 

 



 13 

Pete and Gerry’s Organic Eggs | 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
  

What fans are saying about Pete and Gerry’s from 
comments in our post event survey: 
  

•  Looking for more products to purchase  at the 

market from small and midsize farms. Have already 
found Pete & Gerry’s eggs at local market. Willing to 
pay a higher price for better quality and support those 
farmers. 

•  Pete and Gerry’s is the one that I remember without 

looking it up because I’ve bought from them 
occasionally and wondered if the higher price is worth 
it. Now I’ve decided it is and I will buy their brand as 
much as I can. 
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Farmer Focus | 
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Patagonia Workwear | 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Horizon Organic | 
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Niman Ranch | 
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Fan experience |  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
What fans are saying about sponsors from our post event 
survey: 
 
• I learned about some brands/farms to buy from 

based on their involvement in Farm Aid. 
 

• Being a Farm Aid sponsor puts you among the 
"good guys" in my book. 
 

• Corporate values that align to a good cause like 
this should be supported. 
 

• I already purchase things from some of the 
sponsors. This was a good reminder to keep 
supporting those who support family farms. 
 

• I always take note of supporting brands, 
especially food brands, bc I feel it’s a good sign of 
quality and ethics. 
 

• I would really like to help and buying from a 
sponsor who supports this great cause seems like 
a good way to help. 
 

• If there is a choice between a non-sponsor and a 
sponsor, I would choose the sponsor. 
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HOMEGROWN Recipe Kit | Farm Aid created an at home recipe kit for fans featuring 

HOMEGROWN Concessions®. Viewing Kit gained 7,214 unique views. Kit/recipes. link: 
https://www.farmaid.org/wp-content/uploads/2020/09/FA_ActivityKits_Recipes_Final-1-1.pdf 

 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 

https://www.farmaid.org/wp-content/uploads/2020/09/FA_ActivityKits_Recipes_Final-1-1.pdf
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Post Event Survey | 1,056 Completed surveys. 

 
What Sponsors do you remember seeing? 
 
 ButcherBox 41% 
 Horizon Organic 40% 
 Pete and Gerry’s Organic Eggs 31% 
 Patagonia Workwear 26% 
 Lundberg Family Farms 21% 
 American Psychological Assn 13% 
 Farmer Focus 10% 
 Niman Ranch 10% 
 
How did you view or listen to Farm Aid 2020? 
 
 Farm Aid YouTube Channel   52% 
 AXS TV    22%  How Much of the Show did you Watch? 
 FarmAid.org    22%   The Entire Show 81% 
 SiriusXM       2%   About Half   14% 
 Other        2%   A Few Performers    4% 
 
“Likely” or “slightly likely” to purchase from a Farm Aid sponsor 
 
 89% 
 
“Likely” to view another Farm Aid Streaming program 
in Future? 
 
 Yes 98% 
 No    2% 
 
Children in the household: 
 
 YES  32% 
 No 64% 
 
 
 
 
 
 
 
 
 
 

 

Age 
 18-24  1% 
 25-34  5% 
 35-44  19% 
 45-54  20% 
 55-64  30% 
 65+  23% 
 
Household Income 
  
 Under 20K 3% 
 20K-49K 10% 
 50K-75K 13% 
 75K-99K 14% 
 100K-149K 20% 
 150K+  17% 
 No Answer 23% 
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FARM AID 2021 | We’d love to discuss your interest and welcome your participation. 

 

FARM AID MISSION | Farm Aid’s mission is to cultivate a vibrant, family farm-centered system of 

agriculture in America. Farm Aid artists and board members Willie Nelson, Neil Young, John Mellencamp 
and Dave Matthews host an annual festival to support Farm Aid’s work with family farmers and to inspire 

people to choose food from family farms. Since 1985, Farm Aid has raised more than $60 million to support 
programs that help farmers thrive, expand the reach of the Good Food Movement, take action to change the 

dominant system of industrial agriculture, and promote food from family farms.  
 
 
   Additional data and high resolution files of this report can be found and downloaded at 

www.FarmAid.org/sponsors 
 
 
 
 
 
 

For More Information please contact: 
 

Glenda Yoder 
Associate Director 

Farm Aid, Inc. 
Glenda@farmaid.org 

(617) 354-2922 
 

Lauren Cotnoir 
Cause Marketing Manager 

Farm Aid, Inc. 
Lauren@farmaid.org 

(617) 575-2804 
 

Dennis Gorg 
Sponsorship and Hospitality 

dennis@imsevents.com 
(314) 367-314

Photo Credits: Briseis Guthrie, Susan Davis, Anthony Smith, Sonya Dagovitz, Dennis Gorg, Glenda Yoder. 


