
 

 
THANK YOU, SPONSORS! 

 
 

 
 

Fulfillment Report 
to Sponsors of Farm Aid 2018 



 2 

 
 
 
 
     
 
 
       

 
 
 
 

 
Farm Aid 2018  
 

Farm Aid 2018 was held Saturday, September 22nd at Xfinity Theatre in Hartford, Connecticut. 
Attendance was 22,491.  Festival-goers enjoyed a day of music, HOMEGROWN Concessions®, 
HOMEGROWN Village and sponsor interactions. The HOMEGROWN Village was lively as ever 
with 37 farm and food organizations participating, and 7 skillshares and demos. 
 

The event delivered 1,434,818,824 overall media impressions 
from print, online & broadcast media hits. Farm Aid reached more 
than 8,772,044 fans on social media via Twitter and Instagram 
from announcement through September 23, 2018. 
 

THE ARTISTS |The festival featured performances by Farm Aid board members Willie 

Nelson, John Mellencamp, Neil Young and Dave Matthews with Tim Reynolds, as well as Chris 

Stapleton, Sturgill Simpson, Kacey Musgraves, Nathaniel Rateliff & The Night Sweats,  Jamey 

Johnson, Margo Price,  Lukas Nelson & Promise of The Real,  Particle Kid,  Ian Mellencamp, David 

Amram and Wisdom Indian Dancers. 
 

EMAIL | Farm Aid shared sponsor name and link with its 80,000 members. Link to 2018 

email: http://email.farmaid.org/t/d-49085DE959EC818F2540EF23F30FEDED  

 
 

1,434,818,824 
IMPRESSIONS! 

http://email.farmaid.org/t/d-49085DE959EC818F2540EF23F30FEDED


 3 

SOCIAL MEDIA |Farm Aid’s social media 

rallied support for the event and created impressions 
for sponsors. Over 8 million people were reached 
through Farm Aid’s social media platforms. 
 

 
 

 
 
 

 
 
 

EVENT APP | 

The festival event app 
had 56,728 sessions 
and 533,723 Screen Views. 
78% of festival-goers said 

they used the app. 
      
                                                                     
                                                                     
      
      
      
      
      
      
      
      
     
 
 
 
 
 
 
 
 
 
 
 

    

8,772,044 
REACHED VIA 

SOCIAL MEDIA! 

 

 
 
23,621,632 Impressions 
8,603,844 Reach 
 
 

 

 
4,600 Uses 
168,200 Views 
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#FarmAid2018 | Farm Aid built excitement for the 2018 festival and invited everyone 

to share in family farm agriculture and the good food system. The campaign expanded exposure 
for Farm Aid, its mission and its sponsors. 
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PRESS EVENT | Farm Aid 2018 kicked off a press event on the main stage 

attended by 174 of members of the media. Speakers included Willie Nelson, Neil 
Young, John Mellencamp, and Dave Matthews. The press event presented family 
farm and food issues with rousing presentations and video components, offering a 
deeper understanding for the audience of press, farmers, activists, artists and 
sponsors. Learn more from our farmer stories by following this link: 

https://www.farmaid.org/stories/ 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

https://www.farmaid.org/stories/
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PR | Farm Aid 2018 received significant local, regional and national media 

coverage. Sponsors were featured in two press releases. The stories promoted the 
entertainment value of the festival, as well as Farm Aid’s message about family 
farms and food. Nearly every story about the concert included information about 
HOMEGROWN Concessions®, the HOMEGROWN Village and the family farmers in 
attendance.   
 
1,536+ print/online/press release reprint hits 
 Hartford Courant 

New Haven Register 
 Billboard.com 
 Rolling Stone 
 Associated Press 
 Yahoo! Finance 
 CMT.com 
 
144+ broadcast hits including: 
 NBC Nightly News 

ABC News Nightline 
RFD-TV, WTIC(FOX), WFSB-TV(CBS) 

 And many other regional/local stations 
 
 
        
 
 
 
 
 
 
 
 
 
 
                                                                                          



 7 

 
 
 
 
 



 8 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 9 

 



 10 

 



 11 

 



 12 

 
 
 
 
 
 
 
 
 
 
 



 13 

WEBSITE | Farm Aid’s year-round vehicle for information and connecting with supporters 

and fans gained 976,719 page-views. 
 

 
 
WEBSTATS | 

 
976,719 Pageviews 
789,783 Unique Pageviews (Visitors) 

 
WEBCAST | “Farm Aid 2018” streamed live Saturday,  

September 22nd from 3pm on FarmAid.org,  
and Farm Aid’s own YouTube channel. 
 
3,285,806 Minutes Watch Time!  

• Average watch time: 29:02 
• Hours viewed: 54,763 
• 7,0106 Webcast comments / 6,858 Chat messages 
• 113,130 views on YouTube.com watch page 

 
 
 
 
 
 
 
 
 
 

http://youtube.com/
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ON SITE | Sponsors had options for meaningful exposure, experiences, and interaction with 

festival-goers. 75% of festival-goers reported visiting Farm Aid’s HOMEGROWN Village. 
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ON SITE VIP | 
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BIG SCREEN VISIBILITY | 
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HOMEGROWN Concessions® | Farm Aid’s own HOMEGROWN Concessions® 

were served throughout the venue, serving good food from family farms, with an ecological 
standard and a fair price to farmers. Full menu at this link: 
https://www.farmaid.org/festival/homegrownconcessions/ 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.farmaid.org/festival/homegrownconcessions/
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FESTIVAL-GOER SURVEY | 
Sponsors seen at Farm Aid 

Bonterra Organic Vineyards 
Dean’s Beans 
Farm to Harbor   
Frontier Co-op 
Harbor Harvest    
Horizon Organic     
Lundberg Family Farms   
New Belgium Brewing 
Organic Valley 
Patagonia Workwear    

 Pete and Gerry’s Organic Eggs  
 Shenandoah Valley Organic 
 Spindrift 
 
Did you know all of the food served at Farm Aid 2018 was Farm Aid’s HOMEGROWN 
Concessions? 
 YES 88% 
 No 12% 
 
Ate HOMEGROWN Concessions at the concert 
 YES 78% 
 No 22% 
 
Been to a previous Farm Aid concert? 
 First Time 74% 
 2-3 Times 18% 
 4-6 Times 5%
 
Children in the household: 
 YES  41% 
 No 57% 
 
Cars in the household: 
 1 21% 
 2 51% 
 3 19% 
 
 

 
 

Age 
 18-24  2% 
 25-34  17% 
 35-44  27% 
 45-54  24% 
 55-64  24% 
 65+  6% 
 
Household Income 
 Under 20K 1% 
 20K-49K 9% 
 50K-75K 15% 
 75K-100K 16% 
 100K-150K 23% 
 150K+  20% 
 No Answer 17% 
 
Gender Identity 
 Female 58% 
 Male  39% 
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FARM AID 2019 | We’d love to discuss your interests! Contact us! 

 
FARM AID MISSION | Farm Aid’s mission is to cultivate a vibrant, family farm-centered 

system of agriculture in America. Farm Aid artists and board members Willie Nelson, Neil Young, 
John Mellencamp and Dave Matthews host an annual concert to support Farm Aid’s work with 
family farmers and to inspire people to choose food from family farms. Since 1985, Farm Aid has 
raised more than $50 million to support programs that help farmers thrive, expand the reach of 
the Good Food Movement, take action to change the dominant system of industrial agriculture, 
and promote food from family farms.  
 

Additional data and high resolution files of this report can be found and downloaded at 
www.FarmAid.org/sponsors 

 

For More Information Please Contact: 
Glenda Yoder 

Associate Director 
Farm Aid, Inc. 

Glenda@farmaid.org 
(617) 354-2922 

 

Dennis Gorg 
Sponsorship/Hospitality 
dennis@imsevents.com 

(314) 367-3146 
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